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10-YEAR
ANNIVERSARY

A spectacular edition with
outperformed results, marking
a decade of accompanying the
food community of Vietnam
and the region.



We’re thrilled to welcome...
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GUEST OF HONOR:

EUROPEAN
UNION (EU)
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“For the EU agri-food sector, Vietnam is one of the most interest- e "NH " !H AU AU
ing markets in Asia and this fair [Vietnam Foodexpo] will con- - R

tribute to reinforce partnerships, promote a better mutual un- > @)
derstanding and explore business opportunities.” sl e
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H.E. Julien Guerrier —| " i
Head of EU Delegation to Vietnam '



EXHIBITOR
PROFILE

by product sector

35.9% 29.5% 10.5% 8.9%

Food Fruits &
Ingre- Vege-

dients tables

8.7% 5.1% 1.2% 0.8%
Tea &

Coffee
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VISITOR
PROFILE

4,754

international
Visitors

FROM

435

countries/
territories




VISITOR 5.2
PROFILE
by origin 4.6

America

1.5

8 6 8 Oceania
B %

Vietham & Asia 1.9%
Others
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Gaco has participated in Vietnam Foodexpo

over the past 4 consecutive years. It has always
been a journey to find export opportunities.
Three years ago, Gaco participated with the
mindset of learning and networking. But this
year is completely different. With more practi-
cal experience, we secured an order of 5 con-
tainers per month on the very first day of the
exhibition. This has been the most effective ex-
hibition in Vietnam. »j

PHAM AN
GACO (Hong An Trading Production Co., Ltd)
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